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INTRODUCTION OF TOURISM MANAGEMENT PROGRAM TO STUDENTS, AS THE IMPLEMENTATION OF THE PROJECT NPJR-2013/10457

I. INTRODUCTION
According to Jovita Vveinhardt and Kristina Kigaitė (in their work The Systems of Tourism Service Quality: Review and Topics), tourism - purposeful, voluntary, temporary (not less than 24 hours. And no longer than one year) traveling for educational, cultural, recreational, ethical, business - professional, recreational, health and others, but no training or work, purposes.       
Tourism is travelling aiming to relax, experience new impressions and have fun. Lately, the term refers more to departure from your home or work environment abroad. The concept of „tourism“was developed from the tour (in Lithuanian „kelionė ''),derived from the Latin „tornare „ and the Greek „tornos“, meaning ‘a lathe or circle. Describing a circle implies returning to one’s starting point, so a tour is a round-trip journey, i.e. the act leaving and ultimately returning to the original starting point .As a term, it appeared in the end of the nineteenth century and meant travelling. There are many tourism industries, types, some of which we present.

Rural tourism is one of the types of tourism, offering relaxation in the countryside, in the village. Tourists are attracted by purity and tranquility of nature, the opportunity to know the region's traditional way of life and culture. Often, rural tourism is referred to as the variant of ecotourism. Rural tourism is an important branch of economy in rural areas, as the demand for labor has reduced due to mechanization, thus, this business provides the ones, not developing agriculture, with the opportunity to live and work in the countryside. In addition, rural tourism stimulates to cherish ethno-cultural traditions and the environment.

Eco-tourismis the branch of tourism, focused on ecology; visiting natural, cultural values in an effort to minimize the effect on natural terrain conditions. The main principles of ecotourism are as follows:

·  visiting fragile, pristine, and relatively undisturbed natural areas (safari hiking in the mountains, traveling in the jungle, etc.);

· using of green technologies, minimizing impact on nature and local people;

· refusing unnecessary luxury, wasting resources;

· ecological, cultural education of travelers;

· direct benefit for local people.

Ecotourism is focused on ecologically, socially educated people, rather than the average consumer. It is true that the concept of ecotourism is often used for commercial purposes, thus environmentalists criticize it. For example, some companies simply place tourist hotels in splendid landscape surrounded by nature, offer some trips to the nature and at the same time identify themselves as eco-touristic ones.

Some of the countries, such as Costa Rica, Ecuador, Madagascar, Kenya, Nepal, are intensely expanding ecotourism services, whose profit is the source of considerable national income. Many countries offer ecotourism services on a smaller scale.

Ecoteurism, also known as ecological tourism, is responsible travel to fragile, pristine, and usually protected areas with the intention to stay there, study and observe plants and animals as well as local cultural manifestations, without adversely affecting the environment and creating opportunities for social and economic activities of the local people.
Ecological (cognitive) tourism activities are aimed at public relations related to protected areas and activities within them.

Cognitive tourism is tourism direction, orienting to the purposeful cognition of natural and cultural heritage territorial complexes and objects (values) of the region, its landscape and history, as well as for education and training.

Recreation (fromLatin reacreatio„recovery'') – recovery process of the human spirit and physical strength.
Videos for a better understanding of profession:

· tour operator (https://www.youtube.com/watch?v=kiDZQhwwglc);

· recreation and Tourism Management Specialist (https://www.youtube.com/watch?v=QePossHy15g)
Tourism - one of the quickly developing economic sectors in Lithuania. 2014 tourism statistics review.
The world finally became interested in Lithuania as an attractive travel and tourism direction. Last year, the world's popular tourist travel guide Lonely Planet  included  Lithuania in the top ten most attractive countries. And in the beginning of January 2015 Lithuania was included into the "Forbes" (one of the world's most authoritative business publications) country ratings. Such references of our country and recommendations given by influential foreign publications are very important for the popularization of tourism as they enhance awareness of Lithuania abroad.More frequent recommendations to visit Lithuania in foreign media not only promote the country, but also show that Lithuania is becoming more interesting and attractive for tourism. According to the data provided by tour operators organizing sightseeing tours around the Baltic states, in 2014 the majority of tourists visiting Lithuania amounted to travelers from Asia (38 per cent), the USA (28 per cent) and Oceania (15 per cent).Japan, a rapidly growing and the leader of all Asian countries, is especially promising market for Lithuanian inbound tourism. In 2014 there was a 37.5 % increase in tourists from Japan. 80 per cent of foreign tourists arriving in Vilnius come for a short visit in Trakai.

 ( Source of information - http://lzinios.lt/lzinios/Keliones/-forbes-rekomenduoja-2015-aisiais-aplankyti-lietuva/194990)

Tourism contribution to the national economy

4.4% GDP

4.2% working places

3.7 billion LTL profit from tourism

25 per cent export of services

Tourists, visiting Lithuania by purpose

• 36.2%  business

• 30.0% vacation

• 26.2%  visiting friends, relatives 

• 3.3%   shopping

• 1.3%   health improvement

• 3.0% other

Year 2014 has been very successful for Lithuanian tourism sector. Lithuanian Presidency of the European Union Council and the growing flow of tourists from the main inbound tourism markets had a positive impact on the increase in hotel occupancy rates.

EU average:

· 36.3% business

· 1.3%   health improvement

(Source: Ministry of Economy  www.ukmin.lt )

The European Travel Commission (hereinafter - ETC) in its 2014 Tourism Sector Survey points out that Lithuania has achieved exceptional results according to the growth in hotel occupancy. Last year, Lithuanian hotel occupancy increased by almost 9 per cent and was nearly 4 times higher than the European average (2.4 per cent).

Lithuania priority tourism market

1st level markets:                         2nd level markets:

Byelorussia                                      Estonia

Germany                                          Scandinavian countries: 

Poland                                              Finland

Russia                                              Sweden

Latvia                                              Denmark

United Kingdom                             Norway

Mediterranean region:

                                                        France

                                                        Italy

Spain

Benelux countries:

 the Netherlands

Belgium     

There is 2014 LOCAL TOURISM RANKING published: 30 most attractive places of Lithuania

Public institution "Terra Publica" has traditionally announced the ratings of local tourism– Top 30 of the most visited places.

Since 2007, the organization collects and analyzes information about Lithuanian tourism resources: the towns and villages, parks and museums and other attractive locations. The first tourist rankings were published in 2009, having evaluated 300 locations. Within five years, the list of valued areas has expanded and now exceeds 500 locations.

The main criteria were evaluated by means of additional criteria: the topic of the object, the rishness of exposition, the relevance to various social groups, seasonality, interaction with the surrounding objects, geographical lacation, access roads, sanitary conditions, supplementary services, self-promation, cooperation with the media, providing, information over the phone and at place.
Major Lithuanian cities were removed from the study, as they, due to criteria would have appeared at the top od the list.

	Top 10 of the most attractive local tourism places of Lithuania
1.Trakai
2.Druskininkai
3. Neringa
4. Aukštaitija national park
5. Anykščiai
6. Palanga
7. Birštonas
8. Kretinga
9. Kėdainiai 
10. Vilnius University ensemble

Trakai remains the Nr.1 country‘s attraction.




Respondents appreciated the fact that Peninsula castle complex and Užutrakis manor were restorated, andreconstruction of the church was completed. It is easy to explore Trakai on foot and by bicycle, sailing a yacht or even flying an airplane.
There are good accommodation options and restaurants presenting unique Karaite cuisine; the town is richin cultural and sports events. The convenient location on the map of Lithuania, encirclement by lakes and medieval castle on the island, allow Trakai to compete with the most beautiful areas of Europe. There is only a lack of staff possessing relevant qualification and courtesy.
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For the promotion of both, inbound and domestic tourism, dissemination of information carried out by Trakai Tourist Information Centre in Traki Municipality, is especially important. According to the Lithuanian Department of Statistics, in 2014 41,139 visitors visited Trakai TIC. Every year the number of visitors increasesby approximately 12 percent, out of which mainly from Russia – 5194, Germany - 3005, Poland - 2678, Spain - 1793, Latvia - 1678 Great Britain - 1491, Russia - in 1451, France - 1418, Italy - 1308, Japan - 916, etc. In order to increase the flow of tourists, it is necessary to improve the quality of service.

Jovita Vveinhardt and Kristina Kigaitė in their work "The Systems of Tourism Service Quality: Review and Topics“indicate that Lithuania, the tourism sector has a lot of drawbacks, including the fact that the qualification of many workers in the tourism sector is not sufficient.

Trakai District Municipality Mayor Edita Rudelienė, when asked about what kind of workers are needed in Trakai, also speaks of the tourism sector:

-,,Trakai  is one of the most attractive areas rich in tourism resources, seeking to get the spa town status, and the further it is, the higher the need for more qualified tourism management professionals grows. Trakai feels the shortage of qualified tourism managers, who are able to take care of accommodation, high quality events, service and, of course, advertising, and sales. ''

The main objective listed in Trakai district municipality development plan of measures is the increase of tourist potential and the promotion of economic development, so it is important to introduce students to the tourism sector. Only highly motivated employees who know this area requirements and what aggravates work can become excellent professionals in their field. This program will help both teachers and class teachers, career professionals to enable students to receive both theoretical as well as practical skills.

The program is intended to introduce students to viable professions in the field of tourism, provide more information about them, so that more pupils can choose (often not being chosen for the lack of information).

Objectives:
· 16 theoretical lessons introduce students to the peculiarities of  tourism sector, marketable professions and educational programs;

· Eightworkshops allow students to get acquainted with the work of real tourism professionals.

· Perform self-knowledge and career choices tests to determine their suitability for tourism specialist work.

 Results: Students receive comprehensive information about the work of tourism professionals and can consciously decide on a future career.

 II  THEORY (LESSONS):
2.1.   HISTORY LESSON PLAN
Topic: Lithuania Law on Tourism. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

    1. To increase awareness that all activities, including tourism, have the legislative framework which is to be followed.

   2. To show how this law establishes the principles of tourism business organization, the requirements to provide tourist services and protection of tourist rights, competence of state and local institutions in the field of tourism.

3. Strengthen national consciousness - to form a constructive approach towards the Lithuanian state, its presentation to foreign tourists.

Objective(s):

· Teach to solo analyze, select what is most important for the subject discussedand present summaries.

· Broaden the knowledge about tourism as an economic branch, which has a legal basis, and is planned and given strategy to by the state.

                        

Methods:

· Working with information sources.

· Independent group work.

·  Discussion.

                      

Resources:

The Republic of Lithuania Law on Tourism(http://www3.lrs.lt/pls/inter3/dokpaieska.showdoc_l?p_id=471612), computer.

Teaching sequence:

	Sequence and timing of the lesson
	Teacher‘s activities
	Students’ activities

	I. Introduction – 3 min.
	Announces aims and objectives of the lesson: analysis and presentation of the Republic of Lithuania Law on Tourism.
Describes the sequence of the lesson.

Advises on what should be noted when considering the law.
	Students concentrate; listen, since they will have to answer the teacher's questions.

	II. Forming the groups and distribution of tasks – 7 min.
	Five groups are formed, which receive tasks: one task is common for every group - to answer the question „What is the main economic activity prevailing in Trakai district? “. Other tasks are: to analyze the law on Tourism and introduce a class  one section or several sections: terms of Section 1; Section 2; Sections 3 and 7; Section 4; Sections 5 and 6.
	Students divide into groups having numbered themselves off, select group leaders and decide how they will work.

	III. Individual group work – 10 min.
	Tasks are appointed to students that they perform independently and prepare presentations. If students have questions, the teacher answers them. Group work is observed.
	1. Roles are distributed: who writes the answers, who reads and who presents the task to the class.
2. The groups perform the tasks: first the common one  and the other received: the terms of Section 1; Section 2; Sections 3 and 7; Section 4; Sections 5 and 6.

3. Discuss the answers, prepare for presentation.

	IV. Topic analysis: Introduction to the sections of the Republic of Lithuania Law on Tourism - 15 min.
	Helps students, encourages them boldly introduce, complement each other. Submits questions to get the extended answers.
	Students present the collected information.

	V. Summary and assessment – 8 min.
	The teacher, after hearing the group presentations, provides the questions asking for practical examples and draw conclusions. The teacher evaluates the answers.
	Having received additional tasks, students draw conclusions and summarize the topic.

	VI. Homework assignment – 2 min.
	Get acquainted to the rest sections of The Republic of Lithuania Law on Tourism 
	Put down the task


2.2. ECONOMICS LESSON PLAN
 Topic: Tourism Development Program in Lithuania for 2014-2020. An integrated lesson of the Project NPJR-2013/10457. 

 Aim(s):

          1. To increase awareness that each industry strategic planning is crucial to its development.

          2. To show how planning takes place in the field of tourism.

          3. To develop a constructive approach towards the Lithuanian economy and its sustainable development.

 Objectives:

           1. To get students acquainted with one of the most important branches of the region economy, i.e. tourism development program - as one of the opportunities to find their place in personal career.

           2. To teach students analyze, select what is most important, present and justify.

   Methods:

Working with information sources.

             Individual and group work.

             Discussion.                 

   Resources:

Tourism Development Program in Lithuania for 2014-2020: (http://www.lrv.lt/Posed_medz/2014/140312/12.pdf), computer.

Teaching sequence:

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction – 7 min.
	Announces the aims and objectives of the lesson:

Tourism Development program in Lithuania for 2014 - 2020 and its importance to our association.

Describes the progress of the lesson.
	Students listen, try to concentrate on work.

	II. Forming the groups and distribution of tasks – 5 min.
	 Three groups are formed that receive tasks: the first task is common to all –familiarize with the main terms, keywords of the program and its strategic objectives, and other tasks are appointed to groups: to analyze and present to the class the first goal and objectives of the Program; the second goal and objectivesof the Program; the third goal and objectives of the Program; statements must be based on figures. Examples from the district are to be provided.
	Students divide themselves into groups, choose the leaders and decide on how they will work: who is going to write, present and etc.

	III. Individual work – 12 min.
	Pupils are given tasks that they perform and get ready for presentations. Teacher monitors work in groups, advises, answers the questions.
	1.Individually familiarize with the terms and keywords of the Program;

2. Individually familiarize with  strategic objectives of the Program; discussion of the two issues between the two groups;  preparing to introduce them to the class;

3. The groups read and each of them is preparing to present their task based on figures and relate it to the real situation in the area.

	IV. Analysis of the topic: Tourism development program in Lithuania for 2014-2020 - 13 min.

	Helps students, encourages students boldly present and complement each other. Provides additional questions.
	Students present the prepared material.

	V. Summary and assessment – 5 min.
	The teacher asks to summarize and present the conclusions; assesses the students.
	Students summarize the material, draw conclusions.

	VI. Homework assignment – 3 min.
	To be acquainted with priority tourism development regions marked out in the Program, list them in writing.
	Put down the task


2.3. ART LESSON PLAN

 Topic: Cultural heritage of Trakai region. An integrated lesson for Project NPJR-2013/10457.

 Aim(s):

         1. Introducein detail the cultural heritage of Trakai.

         2. Provide students with knowledge of cultural heritage presentation to the public.

         3. Improve computer literacy.

 Objective(s):

          1. To create conditions for pupils to look at the cultural heritage not as a tourist, but as  presentingit to tourists.

          2. To introduce students to the specialties after acquiring which  they can organize exhibitions and tours,  service tourists.

          3. To create conditions for the students to test their personal qualities and skills in presenting their region's cultural heritage.         

   Methods:

           Working with information sources.

           Brainstorming.

           Working in pairs. 

 Resources:

                 1. Trakai historical national park in descriptions ofUNESKO World Heritage objects. Kaunas.2003

                 2. The natural and cultural heritage of Trakai region. Vilnius. 2005

                 3. Jurevičienė J. Cultural value of landscape: preservation principles. Vilnius.2013

                 3. Bucas J.Trakai Historical National Park, Vilnius. 2015

3. Computer.
 Teaching sequence:
	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction – 1 min.
	Announces the aims and objectives of the lesson:

Describes the sequence of the lesson. Advises what attention should be paid at while analyzing the content of the topic and looking for information on Internet.
	Students listen, get ready for work.

	II. Revision, preparing for group tasks – 5 min.
	Asks questions to find out what Trakai cultural heritage objects students know, what they can tell about them, when they visited them. Tasks about Trakai region cultural heritage objects (pick the card with the name of the object) are given to every group. They are allowed to use computers.


	Students pick the tasks, and start looking for information on their computers.

	III. Studying the topic performing group tasks -  10 min.
	Teacher advises, answers the questions.
	Performs tasks where they are requested to present:

1. Trakai Castle.

2. Užutrakismanor.

3. Trakai Church.

4. Karaite Museum.

5. The Karaite street, Kenesa.

6. Pillar bearing statue of St. John Nepomuk

7. Vytautas the Great Road.

8. The Angels' Hill.

9. Exposition of Sacred Art.

10. Vytinė.

11. Old Trakai.

12. Natural Heritage Sites.

	IV. Presentation - 22 min.
	Asks to briefly present the group work.
	Students present the prepared material.

	V. Assessment – 2 min.
	The teacher assesses the work.
	Students listen to comments.

	VI. Additional oral task – 2 min.
	Task: People of which professions are required to present the cultural heritage objects to the public?
	Students “brainstorm”the ideas answering this question impromptu

	VII. Homework assignment – 3 min.
	Submit a homework assignment: to draw a portrait of the tourism manager, reflecting the personal qualities needed for professionals in the field.
	Put down the task


2.4. GEOGRAPHY LESSON PLAN

Topic: Presentation of bachelor study programme in Tourism Management and Heritage. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

1. To introduce students to the Tourism and Heritage Management bachelor study program, of which the number of graduates and employees, as well as its development is one of the leading economic sectors in the world.
Objective(s):

          1. Provide students with more knowledge about the availability of acquiring the necessary for the region bachelor degree in Tourism management and Heritage, revealing its concept and essence.

          2. To let students hear about personal characteristics and to compare them to theones required by specialty.

          3. To explore employment opportunities, having acquired Bachelor Degree in Tourism Management and Heritage.

Methods:

           Working with information sources.

           Individual work.

           Discussion.

           Group work.

           Brainstorming.

                      

Resources:

           Lithuanian Classification of Occupations LCI

           www.karjera.puslapiai.et/LR
           www.studijos.lt/mokymo-programos
           http://www.euroguidance.lt
Teaching sequence:     

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction -1min. 
	Announces the aims and objectives of the lesson.

Tells the sequence of the lesson.

Advises what to pay attention at while analyzing the content of the topic and looking for information on Internet.
	Listen, get ready for work. 

	II. Analysis of the introduction to bachelor study programme in Tourism management and Heritage - 10 min.


	Teacher asks questions: 

-What is tourism? 

- How will you describe rural tourism?

- What do you know about eco-tourism?

- Is there any difference between definitions „eco-tourism“and „ecological“tourism?

- Give the definition of cognitive tourism;

- „Tourism related to organization of leisure time“-describe it.
	Students individually look for definitions on Internet and get ready to provide the answers; answer the questions.



	III. Analyzing the sub-topic „Personal qualities necessary for the manager working in the field of Tourism“ -10 min.


	Teacher divides students into groups and gives them time to discuss and present personal qualities necessary for the ones willing to work in the field of tourism. 

After getting ready students participate in discussion, providing examples, giving justifications and pointing out positive and negative sides of this profession. 
	Perform the task in groups, present it and discuss. 

.



	IV. Analysing the sub-topic „Tourism managers have to understand...“ – 5 min.
	Teacher shows the list of professional competences a tourism manager should possess and together with the students discusses it asks to complement to it. 

Specialists:

- are familiar with the specifics of the tourism sector;

- are able protect the natural and cultural heritage and to present it to tourists;

- can put knowledge into practice;

- know foreign languages;

-fastly deal with conflict situations, etc. 
	Students learn the information and discuss it providing practical observations, samples.

	V. Sub-topic „Exclusivity of study programme“ - 10 min.
	Teacher points out the source – the website of  M. Riomeris university – where students look for the program analyzed, discuss it in groups and try to understand the exclusivity of it. 
	Students look for exclusivity of the program, later present it: 

- the program is quite wide, provides the possibilities to work in and outside the country; 

- while studying there students learn two foreign languages; 

- possibility of international practices, etc. 

	VI. Analysis of sub-topic „Employment opportunities“ -7 min.
	Teacher asks a question „What are the employment possibilities having got a degree in specialty analyzed?”and students answer impromptu. One student puts it down on the board. 
	Students brainstorm the ideas and answer the question impromptu(tourism information centers, travel agencies, museums, art galleries, parks, hotels, homesteads, recreational active rest, conferences, etc.) 

	VII. Homework:  ,,Educational institutions that provide opportunities to acquire the specialty analyzed or similar specialization” - 1 min.
	Teacher submits homework assignment: choose institutions that provide opportunities to not only acquire a specialty of Tourism management, but also the others necessary to service this branch. 
	Students put down the task. 


2.5. ETHICS LESSON PLAN

Topic: Customer Service Standard. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

          1. To introduce students to the Customer Service Standard (CSS).

          2. To provide knowledge about the factors determining customer service quality.

Objective(s):

           1. To introduce students to the service quality evaluating criteria.

           2. To provide knowledge about the relationship between the employee and the employer, and their importance.

                 

Methods:

            Answering the questions.

            Brainstorming.

            Working in groups.

                      

Resources:

            1. Slideshow prepared by teacher about CSS, and other material needed.

            2. Computer.

                Teaching sequence:
	Sequence and timing of the lesson 
	Teacher‘s activities
	Students‘ activities

	I. Introduction –4min. 
	Announces the aims and objectives of the lesson. Tells the sequence of the lesson and asks the questions: 
· Why it is important to provide excellent service for the customers?

· Have you heard of CSS? 
	Listen, get ready for work. Answer the question given. We hope in their answers they will mention the image of a good company; with the decrease of customers, the profit decreases as well; the decrease of profit is followed by the decrease in salaries and there will be no funds to improve the company environment, etc.
Answer the question about CSS.

	II. Analysis of the topic: CSS – what is it? - 7 min.

	Shows the slide giving the answer to the main question: CSS is a written statement of standardized customer service rules, which precisely define the standards of the employee behavior with customer and his operating procedures, appropriate solution options for non-standard situations.
The teacher asks a question: Who needs CSS: employees, the company or both sides? Requests answers based on examples and complements them.
	Students get to know the definition of CSS and answer the teacher‘s questions, provide examples. 

	III. Topic development: Why do companies need CSS? -10 min.

	Teacher introduces CSS to students and tells that it allows companies: 
- to get all employees who communicate with customers, have the same understanding what the service provided should be;

- evaluate the effectiveness of the services provided;

-more effectivelyassess employees‘ work with clients;

-train the employees of this sector more carefully;

- ensurea satisfied client expectation.

Asks to justify and thus consolidate the obtained knowledge. 
	Students justify the importance of CSS in their own words. 

	IV. Topic development: Criteria for evaluation service quality  – 8 min.
	Teacher divides students into groups of 4, tells them to choose the task and, using a computer, prepare to present the chosen criteria and give examples. 
	Students pick one of the criteria provided and get ready for the presentation: reliability; responsiveness; the expertise; availability; safety; helpfulness; communicability; confidence; customer knowledge. 

	V. Presentation and evaluation - 10 min.
	Teacher listens and evaluates the work completed.
	Students present their answers, listen to teacher‘s evaluation, comments.

	VI. Extra task – answer the question: What does a good worker mean to the company? - 5 min.
	Statements are given: Employee is the face of the company; employee forms the opinion not only of himself butof the company as well; employee develops customer‘s loyalty and long-term cooperation; employee conditions the financial results of the company, etc.
	Students brainstorm the ideas and answer the question impromptu.

	VII. Homework assignment – 1 min.
	Submits the task: answer the question – Who and when introduces employees to CSS?
	Students put down the question.


2.6. ETHICS LESSON PLAN 

Topic: Hospitality - the service that is bought well. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

          1. To introduce students to the importance of quality of service business.

          2. To expand the students' knowledge about the importance of communication with customers.

Objectives:

           1. To provide knowledge about the main goal of hospitality - the development of positive emotions to customers.

           2. To present the personal qualities that help in this area.

.

Methods:

            Answer the questions.

            Individual work.

            Brainstorming.

            Discussion.

            Work in groups.

                      

Resources: 

            1. Slide „Reasons deteriorating the customer service“ prepared by the teacher. 

            2. Computer.

                

Teaching sequence:

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction - 5 min. 
	Announces the aims and objectives of the lesson. 

Describes the sequence of the lesson, asks to answer the questions:

- Hospitality business- what is it?

- Describe the topic of the lesson?

-How do you understand the saying,,The first impression can be made only once‘‘?

-Where hospitality is sold in our region? Is there enough of it?
	Students answer the questions.



	II. Introduction into topic analysis „Reasons deteriorating the customer service“ - 10 min.


	Teacher shows the slides, introduces the theses describing the reasons of bad service: 

-People doing this work are not suitable;
-There is a lackof main communicative knowledge and skills;;
-Frequent staff turnover;
-Inappropriate remuneration for work system;
-Poor attitude to work with people and understanding of "service";

 - The absence of  motivation, incentive, team building programs;

-The absence of teamwork, failure to provide service, quality; 

-Absence of good customer service traditions absence, they are only being formed; 

- Poor approach to service profession;

Asks the question:  do you have examples of bad service in your area? 
	Students listen to the teacher and get ready to answer the question whether there are examples of bad service in the region? 

	III. Topic analysis: Characteristics required at hospitality business - 8 min.


	Students are put into groups and prepare the definition of the given characteristics mentioning the importance for hospitality business: - Confidence.
- Tact.

- Empathy.

- Reverence.

- Concentration.

- Flexibility.
	Students in groups of 4 perform the task given by a teacher, look for information on the Internet. 

	IV. Presentation of the topic : Characteristics required at hospitality business - 12 min.
	Teacher listens to students‘ presentations, discusses. 
	Students present the prepared task. 

	V. Studying the topic: Why is it worthless to provide bad service to customers?- 5 min.
	While revealing the topic the teacher says that today the bad service of the client offends him more than spoilage of the purchased received service.  
	Students look for the answer to the topic question. 

	VI. Task presentation -  4 min.
	Teacher puts down  on the board the answer formulated together with students: 

Better customer service helps to sell more. 
	Students present their answers. 

	VII. Homework - 1 min.
	Answer the question: Will your personal characteristics allow you work in hospitality business?  Justify your answer. 
	Students put down the task for homework. 


2.7. GEOGRAPHY LESSON PLAN

Topic: Preparing and guiding the excursions. The guide‘s profession. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

         1. To introduce students to the concept of the tour.

         2. To broaden students' knowledge of the guides.

Objectives:

          1. To provide knowledge about travels, their goals and motives.

          2. To present professional and personal qualities required for working as guides.

Methods:

           Answer the questions.

           Working in pairs and in groups.

           Discussion.     

Resources: 

           1. Slides prepared by a teacher on the tour description.

           2. Prakapienė D. Outbound tourism in the Baltic States: situation analysis // Current Issues of Business and Law: scientific works, 2008th T.1.p.110-119.

           3. Prakapienė D.,Prakapas R. Slovakia: The most spectacular tourist routes. Kaunas. Šviesa, 2009. Methodology of the tour preparation and guiding.

           4. Prakapienė D. Application possibilities of educational tourism in Natural Science Education // Science Education. 2010 No.1. (30 p. 8-17).

           5. Vaitiekunas S., R. PivilauskasScience and Encyclopaedija Publishing Centre, Vilnius.2011.

           6. Computer.
Teaching sequence:

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction - 5 min. 
	Announces the aims and objectives of the lesson. 

Tells the sequence of the lesson, asks to answer the questions: 

- Do you travel a lot? 

- Where have you been to with your classmates, school? 

- Do you travel with your family? Where to? 

- Do you like travelling? Why? 
	Students answer the questions. 

	II. Introduction to the topic: The goals and motives of travelling - 5 min.


	Teacher asks a question: 

- How can you classify trips according to the goals, motives? You have to perform the task in pairs.  
	Students discuss in pairs and get ready to answer the question. 

	III. Presenting the answer to the question: What are goals and motives of the trips? -8 min.


	Teacher listens to the answers how to classify trips according their goals and motives, discusses. 

When the answer to this question is given, teacher asks to define what the goals of sightseeing tours are. The answer is formulated together:  The main goal of sightseeing tours is to introduce people to natural, historical and cultural prominent objects of the area or region. 
	Students present the answer to the task given by teacher. Hopefully, they will point out recreational, therapeutical, professional, educational, scientific and cognitive (sightseeing) trips and define the motives of each of them.  

	IV. Topic analysis: What is excursion? -  12 min.
	Teacher asks the pairs of students find the definitions of excursionin 
Universal Lithuanian Encyclopedia and Law on Tourism and put them down. 

When this task is accomplished and presented the teacher asks who leads the excursions? Having heard the answer, teacher explains that a guide knows the object and has the information, and a tourist should have the opportunity to see, hear, feel, watch, reflect and analyze. Asks to justify the answer giving examples. 
	Students perform the tasks in pairs and answer the questions. 

	V. Topic analysis: Tour guide profession, what is it? - 7 min.
	Teacher gives questions to groups: 

-Aguide according to the Lithuanian Law on Tourism? 

-What education and subject-specific competencies are required for the guide? 

- What other skills, personal qualities are required for the guide? 

- Where can you acquire the guide qualifications, how long does it take and how much does it cost? 
	Students are divided in groups of four and look for the answers on the Internet. 

	VI. Task presentation - 7 min.
	Teacher, with the help of the students, puts down the definition of a guide according to the Lithuanian Law on Tourism on the board, and discuss that a guide must have higher education, be interested in culture, history, geography, architecture and art.  Personal communication and rhetoric skills are of great importance too. A guide should be able to provide first aid, etc. One can train to be a guide at Vilnius Tourism Information Center, program covers 250 hours. 
	Students present their answers. 

	VII.  Homework - 1 min.
	Answer the question whether your personal qualities will let you work as a guide. Justify. 
	Students put down the task for their homework. 


2.8. BIOLOGY LESSON PLAN

Topic: Eco-tourism. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

          1. To introduce students to the Eco-tourism purposes and perspectives.

          2. To provide knowledge about the target market for eco-tourism and ecotourism product recipients.

Objective(s):

           1. To introduce the students to the local eco-tourism market.

           2. To provide knowledge about the existing problems in the field of tourism development.   

Methods:

            Answering the questions.

            Individual work.

            Brainstorming.

            Working in pairs.

                      
Resources: 

            1. Slideshow on objectives and principles of ecotourism prepared by teacher.

            2. Map of the world.

            3. Computer.   

   

Teaching sequence:

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction -4 min. 
	Announces the aims and objectives of the lesson. Describes the sequence of the lesson and asks to find the definition of ecotourism and its difference from rural tourism. 

Who are the users of ecotourism and rural tourism? 
	Listen; having got the task find the answer that the definition of ecotourism has been known since 1990. This branch of tourism is focused on ecology, nature, preservation of cultural values. Rural tourism is a narrower concept of ecotourism, etc. 

	II. Analysis of the topic: Main principles of ecotourism -7 min.


	Shows the slide with the answer what the main principles of ecotourism are. These are:travelling in the almost untouched nature; use of green technologies; refusal of unnecessary luxury and waste of resources; ecological education of travelers; direct benefit to local residents. On the map find countries where ecotourism is widely developed (Costa Rica, Ecuador, Madagascar, Kenya, Nepal)?

  Asks to justify answers providing examples, complements to them. 
	Students find out what is the definition of ecotourism, justify providing examples. Find the countries with developed ecotourism on the map.



	III Teaching the topic: The aim of the ecotourism -10 min.


	Teacher presents the aims of the ecotourism: 

- provide environmental protection to objects of cultural significance;

-cherish the protection of nature and expand the economy of communities;

-Reduce pollution of nature and make energy consumption more effective;

Asks to reason and thus consolidate the obtained knowledge.
	Students reason the importance of ecotourism in their own words. 

	IV. Teaching the topic: The target market of ecotourism – 8 min.
	Teacher explains that eco-tourists are divided according to geographical (local and foreign tourists), psychographic (looking for adventure, entertainment and nature, lovers of peace), sociodemographic (according to age, sex, education, income) characteristics.

 Provides the task - to answer the question of what programs of ecotourism, rural tourism objects do we have in Trakai region? The task is performed in pairs.
	Students perform the task in pairs and get ready to present it. 

	V. Presentation and assessment - 10 min.
	Teacher listens, asks others to add and evaluates the work done. 
	Students present the prepared answers, listen to teacher‘s evaluation, comments. 

	VI. Teaching the topic: The problems of ecotourism development - 5 min.
	Points out the problems: lack of public education; lack of ecotourism guides; lack of tourism managers who are able to uncover the mysteries of nature.... and gives the task to tell: What personal qualities, skills are needed to become an ecotourism guide, a manager? 
	Students brainstorm the ideas, answer the question impromptu, discuss. 

	VII. Homework assignment – 1 min.
	Submits the task - answer the question: What fascinates Eco tourists in Trakai and what do we have to do to preserve uncontaminated nature?   
	Students put down the question. 


2.9. MUSIC LESSON PLAN

Topic: Entertainment: its place in tourism management. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

          1. To introduce students to the definition and concept of entertainment.

          2. To expand the students' knowledge about the purpose of entertainment, addressee and its place intourism business system.

Objectives: 

           1. To provide knowledge about the kinds of entertainment, their potential in tourism activities.

           2. To get acquainted with the professional, personal qualities needed for entertainment managers.

 Methods:

            Answer the questions

            Brainstorming

            Working in pairs and in groups

            Discussion

Resources: 

1.www.smk.lt/studyprograms_v2/detail/kurybos-ir-pramogu-industrijos/20314
2.https://www.mruni.eu/eu/lt/universitetas/fakultetai/socialiniu_technologiju_fakultetas/
3.www.mokslobaze.lt/pramogu_verslas_lietuvoje.html
Teaching sequence:

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction - 5 min. 
	Announces the aims and objectives of the lesson.  Describes the sequence of the lesson and asks to answer the questions: 

-What is entertainment? What is the exact definition of entertainment in encyclopaedia, dictionary? What is the purpose of entertainment? 

- Is it important for a customer to know in advance about likelihood of entertainment at a certain tourism company? Justify. 

-Where can you find out about that?

Teacher asks students working in pairs put down all the entertainment they will remember. 
	Students answer the questions and later, in pairs, put down entertainments they remember. 

	II. Task presentation: Spectrum of entertainment, types - 5 min.


	Teacher listens to the answers. Divides students into groups of 4-5 and gives another task: divide entertainment into certain entertainment groups. Asks to justify according to what classification is made, e.g. according to the demand of activeness, summer or winter entertainment... 
	Students name entertainment activities: boats,roller skates, shooting, paintball, skiing, sledges, ice hockey, tennis, basketball, volleyball, billiards, bowling, climbing trees, hiking swamps, kites, hot air balloons, flying, scuba diving, yachts, kayaks, rowing, various games organized on various occasions, game machines, sauna entertainment, riding horses, other animals, musical programs, educational programs, and so on. 

Later, working together, students divide entertainment activities into groups.

	III. Task presentation: Entertainment groups - 8 min.


	Teacher puts down the answers given by students, discusses which of them attach to sport or health activities as they are related the most; which should be attached to active sport or to table games, etc.
	Students name the groups sport, water, air, health entertainment... 

	IV. Topic analysis: Recreation manager-7 min.
	Teacher asks who organizes these recreational activities. What personal features are required? Tells to get ready in pairs. 
	Students work in pairs and prepare to answer the questions. 

	V. Topic analysis: Personal and professional characteristics of a recreation manager - 15 min.
	Teacher repeats the questions and listens to the answers presented by the groups. In addition, the teacher asks what hinders from doing this job.
	Every group chooses a leader who presents the answers to the questions. 

Most of them point out that recreation manager must possess the following features: creativity, energy, self-confidence, good understanding of the company‘s he/she works for specifications, be good in presenting ideas and understanding of public relations. Quite often, they should be professionals in one or the other sport/music field so they could show and teach on their own. Slow thinking, communication drawbacks, lack of creativity, speech and hearing disorders impede their work. 

	VI. Evaluating the presentation - 4 min.
	Teacher asks to start presentations of specialty of recreational manager. Discusses, comments, evaluates. 
	Students perform their presentations, evaluate each other.

	VII. Homework for the next lesson - 1 min.
	Teacher gives the task to answer the question for the next lesson: 

Where can you study to become a recreation manager? Who of you can do this work? Would you like to become a recreation manager? 
	Students put down the questions for their homework. 


2.10. TECHNOLOGY LESSON PLAN

Topic: Culinary tourism in Trakai. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

          1. To introduce students to the concept of culinary tourism, its purpose and perspectives.

          2. To provide knowledge about the target culinary tourism market.

Objective(s):

           1. To introduce students to local culinary tourism market.

           2. To provide knowledge about this tourism sector development opportunities.

.

Methods:

            Answer the questions.

            Individual work.

            Brainstorming.

            Working in groups and pairs.

                      

Resources:

            1. Website of Trakai Tourism Information Centre.

            2. Computer.

                
Teaching sequence:

	Sequence and timing of the lesson
	Teacher‘s activities
	Students’ activities

	I. Introduction - 4 min. 
	Announces theaims and objectives of the lesson. Describes the sequence of the lesson and asks to answer the question:

- How will you define culinary tourism?
	Students, individually, look for the definition of „culinary tourism“, present it and discuss. 

	II. Topic analysis: Culinary market in Trakai - 10 min.


	Students are put into groups and prepare to answer the questions: 

- What dishes in Trakai develop culinary tourism?

- Which of them is authentic, and is related to Trakai historically? 

-What cafes serve kibinai to visitors? 

- Dishes of what nationalities are included in the menu of Trakaicafes?
	Students collect the information in groups and get ready for presentation. 

	III. Presentation and evaluation -12 min.


	Teacher listens to students’ presentations, discusses together with them. 
	Students mention Karaimeankibinai, tatarpoppy seeds cake „Šimtalapis“; besides, there are pizzerias, Georgian restaurant „Pirosmani, a cafe owned by a Filipino, chocolate cafe and others, but Trakai is the capital of kibinai as there live Karaits.

	IV. Topic development: Trakai and the Karaites -  5 min.
	Teacher asks a question the answers to which students prepare in pairs: 

· What do you know about the Karaites? 

	Students work in pairs and get ready for presentation.  

	V. Presentation and evaluation - 5 min.
	Teacherlistens, asks the others to complement and assesses the completed work.
	Students present their answers, listen to teacher‘s evaluation, comments.

	VI. Topic development: Development of culinary tourism and human resources - 5 min.
	Teacher gives group tasks:

- Name the cafes, restaurants where kibinai are made and list them in the order from the ones revealing history, customs and traditions the most.

-What employees are required seeking to develop culinary tourism? Point out 2 main specialties and justify your answer.
	Students in groups look through the websites of cafes and restaurants and prepare the answer to the first question. They also put down what specialty employees are required to develop culinary tourism. The majority point out the position of a manager of a cafe/restaurant and a chef making kibinai, they justify their decision.

	VII. Task presentation and discussion – 4 min.
	Listens to the presentations made by groups, complements to them, discusses. 
	Students present the answers prepared in groups, listen to teacher‘s comments, summarize. 


2.11-12. TECHNOLOGY LESSON PLAN (2 lessons, 90 min.) 

Topic: We are making kibinai. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

          1. To introduce students to the production of traditional national Karaite dish - kibinai.

          2. To broaden students' knowledge of the chef's specialty.

Objectives:

           1. Organize a workshop with the students and bake kibinai.

           2. To provide practical experience of the chef profession as one of the most important in public catering establishments.

Methods:

            Answer the questions.

            Individual work.

            Discussion.

            Work in groups.

                      

Resources: 

            1. Teacher‘s prepared slide with the recipe of kibinai.

            2. Computer.

                
Teaching sequence:

	Sequence and timing of the lesson
	Teacher‘s activities
	Students’ activities

	I. Introduction- 10 min. 
	Announces the aims and objectives of the lesson. Describes the sequence of the lesson, tells to put on the aprons, wash the hands and answer the questions: 

- Have you ever baked kibinai? 

- Have you brought products the list of which you got a week ago? 
	Students listen, answer the questions. 

Students prepare the brought products: 1 kg of flour, 4 eggs, 350 g of butter, 100 g of sour cream, salt and pepper, 1 kg of meat, 4 eggs, and 200 ml of water. 

	II. Topic development: Preparation of kibinai -   30 min.


	Teacher divides the work, approaches students and controls their work, advises and shows. 
	Students perform the tasks in groups: one group prepares the dough- mix flour and butter, add salt, sour cream and eggs. 

The other group – cuts meat into small pieces.

The third group- cuts the onions.

The rest mix everything; add salt, pepper and water, thus preparing the filling. 

The dough is divided into 20 similar pieces that are rolled flat, 20-80 g of filling is put onto each of them, and they are folded. All kibinai are greased with whippedegg and put into the oven preheated to 180°. They bake for 40 min. 

	III. Topic development: Specialty of a chef - 15 min.


	While kibinai are baking, the teacher divides students into groups of four and presents the tasks: 

- Describe what personal characteristics a person, willing to become a chef, should possess; 

- Should a person be healthy, and what are the pros and cons of this work? 

-Where can you obtain this specialty, how long do you have study? 

- What is the demand for this specialty, how big is the salary? 
	Students work in groups of 4, perform the tasks given by the teacher, look for the information on Internet. 

	IV. Topic analysis: Presentation of chef’s specialty - 20 min.
	Teacher listens to students’ presentations, holds a discussion. 
	Having performed the task, students give its presentation. 

	V. Topic analysis: Laying the table for the degustation of kibinai- 5 min.
	Teacher watches how students lay the table, gives advice. 
	Students lay the table. 

	VI. Topic analysis: Degustation of kibinai- 5 min.
	Teacher together with students taste freshly baked kibinai
	Students taste freshly baked kibinai. 

	VII. Summary of the lessons and evaluation - 5 min.
	Summarizes, evaluates. 
	Students listen to comments and evaluation. 


2.13. Lesson Plan on INFORMATION TECHNOLOGY

Topic: Role of advertising in the management of tourism companies. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

         1. To introduce students to the importance of advertising.

         2. To expand the students' knowledge about the purpose of tourism promotion, contact, place in local marketing system.

1. Objectives:

          1. To provide knowledge about forms of advertising of the tourism company activities.

          2. To provide practical skills to manage tourism company website, prepare other promotional tools.

 Methods:

           Answer the questions.

           Brainstorming.

           Working in pairs and in groups.

           Discussion.

                      

 Resources: 

1. Teacher’s slide,, Requirements for advertising ''

2. Bankauskaitė - Sereikaitė G. Art of Rhetoric. Instructional book. Kaunas, Vilnius University, 2013

3. www.marketingopagalba.lt/tog/reklamos-specialistai/ 

4. www.euroguidance.lt/profesijos vadovas/ 

5. www.šaltiniai.info/index/deltails/693
 Teaching sequence:

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction - 5 min. 
	Announces the aims and objectives of the lesson. Describes the sequence of the lesson, asks to answer the questions: 
-What is advertising? 

- Is the website of a tourism company important to the customer? Justify. 

- What would you like to find out from the website? Do you always find what you need there? 

Divides students into groups of 7, tells to open the website of the designated tourism company (Tony Resort, Trasalis, Senoji kibinine, Akmenine uzeiga, Trakai castle, Kibinlar, Baltic crafts) analyze the material contained and give their opinion not only on the design of the website but also of its content. 
	Students answer the questions. 

	II. Introduction to the topic: What are the forms of advertising? - 5 min.

	Teacher: 
An important aim of advertising is aspiration. While formulating objectives, it is our intention, addressee that is important to us. You have looked through several tourism companies sites, and made many comments. Now formulate the purpose of advertising and answer what are other possible ways to promote your company and its services? The task is performed in pairs.

	Students discuss in pairs trying to formulate the goal, get ready to give the answer. 

	III. Presentation of forms and goals of advertising - 8 min.

	Teacher listens to answers to the question, corrects inexact goal definitions and puts down the possible forms of advertising on the board: media, TV, flyers, fact sheets, stands, posters and others. 
	Students present the answer to the teacher‘s submitted task. 

	IV. Teaching: Requirements for advertising - 7 min.
	Teacher presents the slide showing requirements for advertising. 
1. We have to know what we want to say and to whom. 

2. Get them interested right there and right now, as customers are reluctant to wait.  3. To make people believe there is a need for reviews.

4. The map is necessary to help find you. 

5. Convince them they will receive something unique coming to you and what they will lose omitting it...


	Put down the requirements. 

	V. Discussion on the job of advertising manager -15 min.
	Teacher presents questions to the groups: 
who manages advertising in companies; 

Can, according to the requirements, an IT literate person manage advertising or there is a need for other knowledge? What is it?

What kind of specialty is it? What personal qualities should a person possess?

What can prevent from doing this work? 

How to measure the effectiveness of advertising?


	Every group of students chooses a leader who present the answers to the given questions. 
Most of them emphasize that an advertising manager must hold the following traits:  energy, creativity, self-confidence, a good knowledge of specifics of the advertised company, an ability to clearly express their ideas, understanding of public relations.  Slow thinking, language and hearing disorders hinder the work. 

The effectiveness of advertising is estimated by the profit of the company. 

	VI. Evaluating the presentation: A job of advertising manager - 4 min.
	Teacher asks the members of the groups to comment on evaluation of advertising manager‘s job presentations. Discuss. Informs where it is possible to study advertising management. 
	Students present their comments, evaluate speaking. 

	VII. Tasks for the next lesson - 1 min.
	Teacher says that during the next lesson students will create a website, poster, leaflet, article, etc. for X tourism company. Suggests deciding what they are going to do, how to better advertise, present a tourism company, its services.  
	Students put down the task to be done at home. 


2.14. INFORMATION TECHNOLOGY (IT) LESSON PLAN (Lesson 2)

Topic:We are advertising the chosen tourism company. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

          1. To introduce students to the practical preparation of advertising.

         

Objectives:

           1. To provide practical skills on how to create a tourism company website, prepare other advertising tools.

Methods:

            Answer the questions.

            Work in groups.

            Discussion.

                      

Resources: 

1. Teacher‘s slide,, Requirements for advertising. ''

2. Bankauskaitė - Sereikaitė G. Art of Rhetoric. Instructional book. Kaunas, VU, 2013

3. www.marketingopagalba.lt/tog/reklamos-specialistai/
4. www.euroguidance.lt/profesijos vadovas/
5. www.šaltiniai.info/index/deltails/693        
  

Teaching sequence:

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction - 4 min. 
	Announces the aims and objectives of the lesson. Teacher asks how it went with the homework, what they decided to advertise and how, in what way they are going to advertise it.
	Students answer the questions.

12 of them have chosen to create a website for companies; after the teacher has asked them whether they were acquainted with the current ones, they said they looked old-fashioned, out-of-date, unattractive and not providing enough information. 

Two of them will make posters; five of them will create leaflets, which they are going to distribute when entering the castle. Seven of them will write articles to be published in the newspapers. 

	II. Preparing to advertise according to the chosen approach - 30 min.

	Teacher asks students to sit down according to the type of prepared advertisement, as it is more convenient. Encourages asking if something is not clear. Lets students know beforehand that the Art teacher will join to evaluate the posters, the Lithuanian language teacher will help in evaluating articles, and both Art and Lithuanian language teachers will assess the leaflets. In 15 minutes speaks to everyone, advises not to expand. Advises the ones creating websites to prepare only draft projects. 
	Students discuss in groups and work. 

	III. Discussion on advertising works - 10 min.

	Teacher asks to discuss the prepared works in groups, present to everyone, evaluate. Also expresses his/her own opinion. 
	Students discuss the prepared works in groups, giving their opinion and evaluating. 

	IV. Homework - 1 min.
	Finish the work at home and answer the question whether there is anyone among them who would be able to do this work for their whole life. 
	Students listen to the teacher.


2.15. LITHUANIAN LANGUAGE LESSON PLAN

Topic: Public speaking with customers. An integrated lesson for Project NPJR-2013/10457.

Aim(s):

         1. To introduce students to the importance of public speaking.

         2. To broaden students' knowledge of the speaking goal, addressee, importance of pre-speaking.

Objectives:

          1. To provide knowledge about the structure of tourism company, service delivery.

          2. To provide practical skills how to present tourism service providing company. 

Methods:

           Answer the questions.

           Working in pairs and in groups.

           Discussion.          

         Resources:

            1. Teacher‘s slide ,, Speaker evaluation criteria ''.

            2. Bielinienė J. Art of Oratory.Vilnius, 2000

            3. Nauckūnaitė Z. Eloquence training. Kaunas.2002.

            4. Bankauskaitė - Sereikaitė G. Art of Rhetoric. Course book. Kaunas, Vilnius University, 2013

            5. www.šaltiniai.info/index/deltails/693
            6. www.mokslobaze.lt/viesasis-kalbejimas.html
Teaching sequence: 

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction  - 5 min. 
	Announces the aims and objectives of the lesson. 

Describes the sequence of the lesson, asks to answer the questions: 

- What is public speaking? 

- Is answering the phone and greeting important for a customer? Justify. 

-Do you need to prepare for a public company presentation? If yes, why? 
	Students answer the questions.   



	II. Introduction to the topic. Formulating the goal. Addressee. - 5 min.


	Teacher:

One more important goal in Public Speaking is aspiration. Formulating the goal what is important are our intentions, the addressee. The goal is formulated using the Infinitive of the verb. Many a time it is formed as follows: Verb Infinitive+ clause with the verb in subjunctive mood. 

Choose one of the tourist sites in Trakai which you would like to introduce to customers and formulate the purpose of the talk. The task is performed in pairs.
	Students discuss in pairs and having chosen the company, decide whom they are going to present it to, set the goal. 

	III. Presentation of goals, addressees - 8 min.


	Teacher listens to the answers, corrects inaccurate exact wording and provides the groups with the task- to prepare a presentation in accordance with the objective formulated.

Points out that there should be introduction, main body containing 2-3 important information components, and summarizing sentence, phrase.  
	Students present the answer to the teacher‘s given task, and later divide themselves into 4-5 bigger groups, where they choose one goal (out of  the already formulated) and get ready for the presentation but only after having getting acquainted  with the speaker evaluating criteria. 

	IV. Teaching: Speaker evaluating criteria -  7 min.
	Teacher shows the slide containing information on speaker evaluating criteria: 

-clarity of the message;

-self-confidence;

-has the speaker interested the customer?

-argumentation;

-speaking consistency;

-pronunciation and stress;

-style culture;

-voice, diction;

-logical accents;

-posture, gestures, facial expression ;

-persuasion, suggestion.
	Put down criteria for speaker evaluation. 

	V. Task presentation - 15 min.
	Teacher listens to the groups‘ presentations of tourism companies and the services provided by them. 
	Every group chooses a leader who gives the presentation. 

	VI. Public speaking evaluation - 4 min.
	Teacher asks the groups to evaluate the ones who presented tourism companies and services provided by them according to the given criteria. Discuss. 
	Students comment, evaluate speeches. 

	VII. Homework -1 min.
	Answer the question: 

What other, besides professional skills, personal qualities a good presenter should possess? Do you have them? What would you like to improve? 
	Students put down the task. 


2.16. ENGLISH LESSON PLAN

      Topic: Guests from abroad in Trakai. An integrated lesson for Project NPJR-2013/10457.

      Aim(s):

          1. To improve language skills by presenting their town to guests, tourists.

          2. To provide guests with knowledge about the development of the program, hospitality.

         

     Objectives: 

           1.  To introduce Trakai tourism objects to students in English.

           2. To familiarize students with the terminology used in the presentation of Trakai.

           3. To provide practical skills to interact with the guests arrived in English.

                  

      Methods:

            Working with information sources.

            Role-plays.

            Group work.

            Working in pairs.

                      

Resources: 

           1. Lithuanian - English dictionary.

           2. Computer.

Teaching sequence:

	Sequence and timing of the lesson 
	Teacher‘s activities
	Student‘s activities

	I. Introduction -2 min. 
	Announces the aims and objectives of the lesson. The lesson is in the English language. Divides students into groups of 4 (two are representing the hosts and two are the guests). 

Teacher says: Imagine you have a family from Holland visiting you: parents and their two children your age. They will stay with you for three days. Discuss and answer what questions you have to solve first? 
	Get ready for work, divide into groups and choose the role to perform. 

	II. Topic analysis: Accommodation of the guests and defining the goals of the visit -5 min.
	Teacher asks the groups to answer the questions and justify their answers. 
	Students discuss in groups where they are going to accommodate the guests and find out the goals of their visit and what interests them most.

	III. Answering the question - 7 min.


	Teacher listens to the answers: some say they will accommodate guests at their home, some- at Trasalis as there are some water entertainments, the others say they will accommodate them in the Old City as their guests want to walk in the city in the evening. 

As to the second question, the students mention they will spend two days being acquainted with Trakai, and one day in Vilnius. 
	Students answer the questions.  



	IV. Topic development: Creating the program of the visit  – 13 min.
	Teacher asks to prepare a 2-day visit program in Trakai; two students (each presents one day) should present it. Advises to make use of the information available on the site of Tourism Information Centre. 
	Students work in groups and prepare the program of the visit. 

	V. Answering the question, presenting the program -10 min.
	Teacher listens to presentations, adds, and corrects the mistakes, pronunciation. 
	Students present the program into which historical, cultural and objects of nature are included. 

	VI. Summarizing the visit - 4 min.
	Teacher presents the task: „guests“ say they enjoyed their stay in Trakai and “the hosts” tell how they, after listening to the answers of the other groups, evaluate their prepared program, what do they need to change or add.
	Students get ready to answer the questions in pairs. 

	VII. Answering the question, summarizing- 4min.
	Teacher listens to answers, summarizes. 
	Students answer the questions. 


II. Practical part (8 workshops):
 3.1. Getting introduced to Dalgedai farmhouse manager‘s job.

Video footage.

3.2.Visit toTIC, getting introduced to the work there. 

Video footage.

3.3. Manager‘s job at Trasalis. 
Video footage.

3.4. Preparation of educational programs.

Video footage.

3.5. Entertainment.

Video footage.

3.6. Meeting with a career specialist, a psychologist.

Self-knowledge and the career choice tests are carried out, specialists help students choose the most suitable occupations, evaluate their possibilities.

3.7.Tourism manaer requirements and working environment.

Health, physical preparation, clothing, job security, work environment, work hours, wages, demand for professionals. What are the opportunities to work on a voluntary basis? to have trainings in companies? and other issues.

Material is available at a professions‘ catalog.

3.8. Visits to educational institutions that train tourism managers.

A bachelor‘s „Tourism management and heritage“ study program at MRU is presented - aim, program contents, distinguishing features, requirements and rules,  possible work opportunities after graduation and gained competences. The tuition fee for the year: permanent studies: 1127.2 EUR, part time studies - 788.92 euros.

Competitive score and weightings: mathematics (final exam) 0.4; History (final exam or an annual subject grade) 0.2; Geography / Foreign language / Biology / IT or Arts (final exam or an annual subject grade) 0.2; Lithuanian language and literature (final exam) 0.2.

Reviewing other opportunities of tourism studies: Recreation and tourism - Klaipeda University; Sports Recreation and Tourism - Lithuanian Sports University; Tourism and hospitality – V.A. Graičiūnas School of Management; Entertainment and tourism industry - Kazimieras Simonavičius University; Tourism Administration - Marijampole College, Klaipeda State College; Tourism and Leisure Management - Panevezys College; Tourism and hotel business – International School of Law and Business; Tourism and hotel administration - Utena College; Tourism and Hotel Management - Kaunas College; Tourism and business services industry - Lithuanian Business College; Tourism and Leisure Management - Zemaitija college; Culture and Tourism Management - Aleksandras Stulginskis University; Tourism and heritage management – Mykolas Riomeris University; Tourism Management - Vilnius College; Tourism and sports management - Lithuanian Sports university; The hospitality and events industry - Vilnius Business College; Hospitality Management - St. Ignatius of Loyola College,  Utena College.
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